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Source

Source

Source

Source

Brands owned by the

H&M, H&M HOME,
H&M Move, COS,
Weekday, Monki, &
Other Stories,
ARKET, Afound,

Jack & Jones, Name
It, LMTD, Lil' Atelier,
Object, Only, Vero
Moda, Vila, JIXX,
Noisy May, JDY,
Only & Sons, Pieces,
Y.A.S., Selected,

Zara, Pull&Bear,
Massimo Dutti,
Bershka,
Stradivarius, Oysho

company Singular Society Lindex NA-KD Mamalicious and Zara Home

The proportion of revenue https://Aww.na-kd.

derived from the sale of com/en/sustainabili

new clothing as a ty-

percentage of the total Information not Information not commitments/repo |Information not Information not

revenue in 2022 available available 99,73 % rts available available
https:/mwww.na-kd.

The proportion of revenue com/en/sustainabili

from circular economy ty-

services as a percentage of [Information not Information not commitments/repo |Information not Information not

the total revenue in 2022 available available 0,27 % rts available available

The company's time-bound
goal to increase the
proportion of revenue from
circular economy services
as a percentage of the total

Information not

Information not

https://www.na-kd.
com/en/sustainabili

Information not

Information not

revenue available available 20 % by 2030 ty-commitments available available

https:/hmgroup.

com/wp- https://about.lindex. https://Awww.na-kd.

content/uploads/20 [27% of all textile com/files/document com/en/sustainabili https://static.inditex.
The percentage of recycled 23/03/HM-Group- products include a |s/Lindex- ty- com/annual_report_20
materials of all materials in Sustainability- minimum of 15% sustainability- commitments/repo |Information not 22/pdf/PRODUCTS.
2022 23 % Disclosure-2022. recycled content report-2022.pdf 14 % rts available 13% pdf

https:/hmgroup. Around 40 % of https://Mwww.na-kd. https://www.inditex.

com/wp- https://about.lindex. |recycled materials [com/siteassets/cam com/itxcomweb/api/me
The company's time-bound content/uploads/20 |70% of all products |com/files/document |by 2030 (estimation |paigns/sustainaibilit dia/cdcf54dd-4c9b-
goal to increase the 23/03/HM-Group-  |include a minimum |s/Lindex- made from Climate |y-documents/na- 4ee9-92ab-
proportion of recycled Sustainability- of 15% recycled sustainability- Action Roadmap, kd-__-climate- Information not 55d28d65901/Inditex+
materials 30 % by 2025 Disclosure-2022. content by 2026 report-2022.pdf graph on page 12). |action-roadmap-.  |available 40 % by 2030 New+Sustainability+C

The percentage of post-
consumer waste among all
materials in 2022

Information not
available
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available
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available
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available

Information not
available

The company's time-bound
goal to increase the
proportion of recycled
materials made from post-
consumer waste

Information not
available

Information not
available

Information not
available
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available

The company's goal to
reduce production volumes
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Brands owned by the

Reserved, Cropp,
House, Mohito,

Bik bok, Carling,
Cubus, Dressmann,

Shein, ROMWE,
MOTF, Cuccoo,
SHEGLAM, Emery
Rose, Dazy, Luvlette,
Glowmode and

company Sinsay Junkyard, Volt Petsin Cider
The proportion of revenue
derived from the sale of
new clothing as a
percentage of the total Information not Information not Information not Information not
revenue in 2022 available available available available
The proportion of revenue
from circular economy
services as a percentage of |Information not Information not Information not Information not
the total revenue in 2022 available available available available
The company's time-bound
goal to increase the
proportion of revenue from
circular economy services
as a percentage of the total | Information not Information not Information not Information not
revenue available available available available
https://varner.
com/globalassets/su
stainability/varner-
The percentage of recycled sustainability-
materials of all materials in |Information not report-2022-original. [ Information not Information not
2022 available 6 % pdf available available
The company's time-bound
goal to increase the
proportion of recycled Information not Information not Information not Information not
materials available available available available
The percentage of post-
consumer waste among all |Information not Information not Information not Information not
materials in 2022 available available available available
The company's time-bound
goal to increase the
proportion of recycled
materials made from post- |Information not Information not Information not Information not
consumer waste available available available available
The company's goal to Information not Information not Information not Information not
reduce production volumes |available available available available
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